
Do you want to tell the story of your 
investment in World Coffee Research? 

Here are examples of how some of our 
members have incorporated their support of 
WCR into marketing their products and telling 
the story of their brand.



Research improves the  
‘goodness’ of coffee 

The research we conduct 
today will determine the 
future of coffee—

how good it tastes, how good it is 
for the planet, and how good 
it is for people who grow it.



Sustainability depends on 
agricultural R&D

The work of World Coffee Research 
contributes to eight SDGs.

Variety innovation enhances the 
productivity, profitability, and quality 
of coffee in the face of climate 
change—enhancing economic growth, 
reducing poverty and hunger, and 
mitigating climate emissions.



Agricultural R&D investments are not traditional sustainability 
investments—they are part of a balanced portfolio. 

Requires a 
different 
approach to 
communication!

Ag R&D is future-oriented 
and its impact extends 
beyond your supply chain. 



We invest in science to ensure the 
future of coffee

Through WCR, our company is working to:

• Improve coffee’s goodness in the cup
• Sustain origin diversity and global supply
• Boost coffee’s climate resilience and reduce 

its environmental impact
• Improve farmer livelihoods at scale

Key messages



Drive the future of coffee 

Member companies drive our strategic 
agenda, have input into variety 
development, and receive member benefits 
in support of their engagement.



Help drive the future of coffee 

❖ Member companies drive our strategic 
agenda and have input into variety 
development.

❖ Membership fees determined by 
business category and volume of green 
coffee sourced or coffee-revenue 
generated annually.

❖ Membership benefits center around 
engagement and communications 
support, and are calibrated to fee level.



Brand assets

Current members are entitled to use our 
brand assets in their communications. We 
encourage you to promote your 
membership and highlight our research as 
something you helped achieve as a partner 
in our work.

On this page, you'll find a selection of 
logos, photo images, communication 
ideas, and key messaging points.

worldcoffeeresearch.org/brand-assets



BRAND 
STORIES
Examples from brands that have worked to tell the story of their 
support for WCR as part of a strategic sustainability investment 
portfolio. Typically, these companies have strong, multi-faceted, 
business-aligned sustainability programs. 



The J.M. Smucker Co., owner of globally recognized brands like Folgers, Dunkin’, and Café Bustelo, 
recently featured World Coffee Research in its 2023 Corporate Impact Report detailing progress on its 
“thriving together” agenda. Our partnership is part of The J.M. Smucker Co.’s “Quality Food” 
commitment, and the role of science in driving their coffee strategy is a key messaging point in their 
external communications. 



Taylors is WCR’s largest UK member. Recently, they redesigned their sustainability program + 
communications, more prominently positioning the investment in WCR as part of their climate 
commitments. Marketing channels include the Taylors’ sustainability impact report + interactive website, 
web/blog stories, social media, and internal communications channels.



WCR worked with JDE Peet’s to integrate WCR into the L’OR brand story, focusing on the role of diverse 
coffee varieties in ensuring a future filled with coffee pleasure. Also included support for new product 
launch, including content for product packaging, story-telling, web and video. 



De’Longhi selected WCR as one of its strategic partners when launching 
sustainability strategy in 2022, supported by a blog post and subsequent articles 
on its Coffee Lounge site.



Peet’s, a founding member of WCR, has three pillars in their social responsibility strategy: 
sustainable sourcing, farmer assistance, and community support. WCR represents their 
collaborative, future-oriented investment, in complement to direct supply chain and 
community programs. Marketing channels include the Peet’s Social Responsibility 
website, social media, and internal communications channels.



WCR has worked with Dunkin’ to support company-wide education on their commitments to farmers 
and sustainable sourcing, and to develop ongoing communications for the Dunkin’ newsroom and 
social media channels. Communications have been anchored around Earth Day and National Coffee 
Day.



WCR worked with KDP’s flagship coffee brand, Green Mountain Coffee Roasters, to highlight WCR’s 
breeding program in a half-hour National Geographic docu-special, Mountain Crafted: The Art of Good 
Coffee. Included on-site filming at WCR partner research site in Costa Rica.



Long-time WCR member 
PROBAT emphasizes 
shared values around 
science and innovation in 
regular features about 
WCR in its customer 
magazine and newsletter 
publications, as well as 
events.



Tchibo published a lively 
dialogue between 
Sustainability Director Pablo 
von Waldenfels and WCR’s 
Hanna Neuschwander in 2022, 
focused on the launch of the 
Innovea Breeding Network and 
Pablo’s site visit in Costa Rica.



SOCIAL 
MEDIA

Social media is a low-barrier way for all brands to promote membership 
to WCR and showcase it publicly. We are available to collaborate and 
re-share posts for maximum visibility.



DRWakefield Coffee promoted 
one of our news stories about 
our new robusta variety catalog 
on their social media in 2023—
and built on it with a Q&A-style 
article focused on robusta. 

TIP: We shared this news via 
our shareable updates 
newsletter, which provides 
bite-sized timely messages on 
a bi-monthly basis for 
marketing teams to easily 
copy/paste.



National DCP recently shared a video 
featuring the members of our board of 
directors on their social media. This video 
explains why membership to WCR is 
important and encourages others to make 
the investment in our work. 

TIP: We have many other videos like this one 
available for sharing on our YouTube 
channel!



In 2022, TBD Coffee Co. 
published a blog about the 
future of coffee—including 
farmers, sustainability, and 
inflation—featuring our 
work. 

TIP: This post was created 
using a photo from our 
photo kit!



Workshop Coffee, which 
participates in quality trials 
for our International 
Multilocation Variety Trial 
(IMLVT), showcased its 
cupping experiment on 
social media in 2023 to 
promote its membership 
and our research.

TIP: Connecting your posts 
to our research and 
programs can showcase the 
value of your support!



Covoya Specialty Coffee 
celebrated Earth Day in 
2023 by sharing a post 
about their support of our 
work. They used copy from 
our mission statement to 
help their audience 
understand what we do and 
why we do it. 

TIP: While Covoya used their 
own image, we also 
supplied members with a 
social kit for Earth Day this 
past year!



New WCR member Finlays 
excitedly communicated 
their new membership in 
WCR with a post about 
coffee buyer David 
Jameson’s visit to WCR’s 
trials on the Rubona 
Research Station in Rwanda, 
together with WCR Breeder 
Dr. Simon Martin.



PRODUCT 
MARKETING

Product marketing approaches tend to be used by specialty roasters 
and smaller donors, sometimes tied to limited-run products



Tony's Coffee 
partnered with the 
PCC chain of grocery 
stores in the Seattle 
area to market a 
special blend of 
sustainable coffee, 
with 50 cents returned 
to WCR. The primary 
marketing channel 
was bag design and 
in-store signage.



Blue Bottle Coffee donated a portion of proceeds from its Costa Rica Coffee Set to WCR 
during the 2020 holiday season. A blog post described WCR’s commitment to innovation 
and new F1 hybrids planted in several locations, including a research farm in Costa Rica.



Roast House Coffee supports WCR through the Checkoff Program, 
contributing cents for every pound of coffee. They added the WCR 
logo to the new redesign of their product packaging.



Clif featured 
WCR in their 
coffee product 
line marketing, 
including  bar 
wrapper, web 
content, and 
social media. 



Camber Coffee debuted a 
limited release World 
Coffee Research Benefit 
Series of coffee in 2020 (in 
addition to their 
membership contribution) 
and WCR’s Hanna 
Neuschwander joined 
them for a talk on 
Instagram Live.
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