Do you want to tell the story of your
investment in World Coftee Research?

p ™ WORLD COFFEE
@V RESEARCH Here are examples of how some of our

members have incorporated their support of
WCR into marketing their products and telling
the story of their brand.



Research improves the
‘eoodness’ of coffee

The research we conduct
today will determine the
future of coffee—

how good it tastes, how good it is
for the planet, and how good
itis for people who grow it.
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The work of World Coffee Research
contributes to eight SDGs.

15 LIFE DECENT WORK AND
ON LAND ECONOMIC GROWTH

Variety innovation enhances the
productivity, profitability, and quality

of coffee in the face of climate 13 fenon D NFRISTRUCTRE
change—enhancing economic growth,

g RESPONSIBLE
reducing poverty and hunger, and AND PROCLCTION

mitigating climate emissions. (X)



Agricultural R&D investments are not traditional sustainability

investments—they are part of a

ol

Certified coffees
Direct farmer support

COMPETITIVE

In your supply chain

Agricultural R&D
Community development

PRECOMPETITIVE
Beyond your supply chain

Ag R&D is future-oriented
and its impact extends
beyond your supply chain.

Requires a

‘ different
approach to

communication!



Key messages

We invest in science to ensure the
future of coffee

Through WCR, our company is working to:

Improve coffee’s goodness in the cup
Sustain origin diversity and global supply
Boost coffee’s climate resilience and reduce
its environmental impact

Improve farmer livelihoods at scale




Drive the future of coffee

Member companies drive our strategic
agenda, have inputinto variety
development, and receive member benefits
in support of their engagement.




Help drive the future of coffee

< Member companies drive our strategic
agenda and have input into variety
development.
< Membership fees determined by
business category and volume of green
coffee sourced or coffee-revenue
generated annually.

L)

L)

* Membership benefits center around
engagement and communications
support, and are calibrated to fee level.

L)




Brand assets

Current members are entitled to use our
brand assets in their communications. We
encourage you to promote your
membership and highlight our research as
something you helped achieve as a partner
in our work.

On this page, you'll find a selection of
logos, photo images, communication

ideas, and key messaging points.

worldcoffeeresearch.org/brand-assets
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Fxamples from brands that have worked to tell the story of their
support for WCR as part of a strategic sustainability investment
portfolio. Typically, these companies have strong, multi-faceted,
business-aligned sustainability programs.




The J.M. Smucker Co., owner of globally recognized brands like Folgers, Dunkin’, and Café Bustelo,
recently featured World Coffee Research in its 2023 Corporate Impact Report detailing progress on its
“thriving together” agenda. Our partnership is part of The J.M. Smucker Co.’s “Quality Food”
commitment, and the role of science in driving their coffee strategy is a key messaging point in their
external communications.
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THE J.M. SMUCKER Ce
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Launched a new partnership with Continued to support smallholder
Enveritas, an independent third-
party global nonprofit that tracks
social, economic and environmental
impact in coffee-growing regions,
to help us better understand and
address sustainability conditions.

v N

coffee farmers in key regions via
partnerships with World Coffee
Research, Hanns R. Neumann
Stiftung (HRNS), TechnoServe, the
U.S. Department of Agriculture
(USDA) and Enveritas.

Food BusinessNews

Companies v R&D v Ingredient Markets v Advertising v Subscribe v More v

Science drives Smucker’s coffee strategy

Our Commitment

Help ensure people and pets have consistent
access to trusted, quality food.

Our Approach

Maintain the safe production and distribution of
products, strengthen relationships with farmers
and growers and continue to support
organizations committed to battling hunger.

THE J.M. SMUCKER CO.

Key Highlights
from the
Past Year

Named Food Processing
Magazine's R&D Team of the Year
in the Large Company category,
reflecting our strategic approach
to research and development

Through our Meow Mix®
brand, we donated more than
1 million cases of cat food in
collaboration with our partner
Greater Good Charities.

Included in the 2023 Know the Chain
benchmark report - a key resource for
stakeholders aiming to understand
and address forced-labor issues -
ranking third in the Food & Beverage
category, reflecting our ability to
support an ethical and responsible
supply chain while continuing to
deliver for consumers.

in continuing to innovate and
overcome supply chain challenges.

D

In partnership with the American Peanut Council, continued support
of the Sustainable U.S. Peanuts Initiative and its mission to help
growers document and measure their environmental footprint and
support continuous improvement. In its second year, the project has
increased grower enrollment by 144%, representing growers with
more than 95,000 acres of peanuts across 10 states.

2023 CORPORATE IMPACT REPORT B




Taylors is WCR’s largest UK member. Recently, they redesigned their sustainability program +

communications, more prominently positioning the investment in WCR as part of their climate

TAYLORS commitments. Marketing channels include the Taylors’ sustainability impact report + interactive website,
oF HARROGATE web/blog stories, social media, and internal communications channels.

H

The future of our brews, and the
il = Explore livelihoods of those who produce
TAYLORS w . .

o it, face increasing threats from
climate change, diseases and low
yields. If we want the industry and
the people that work in it to
prosper, we need to look closely at
how tea and coffee is produced
and find farming techniques, and
plants, that will survive and thrive
in years to come.

ENVIRONMENTAL FOOTPRINT

WORLD COFFEE
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WCR worked with JDE Peet’s to integrate WCR into the L’OR brand story, focusing on the role of diverse
coffee varieties in ensuring a future filled with coffee pleasure. Also included support for new product
launch, including content for product packaging, story-telling, web and video.
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De’Longhi selected WCR as one of its strategic partners when launching

néllonghl sustainability strategy in 2022, supported by a blog post and subsequent articles
on its Coffee Lounge site.

Cofiee

Our sustainability partners Ounge

Championing a sustainable future for the coffee sector is a commitment that
requires the collaboration of everyone involved in its production, together with
the support of qualified partners who can educate and guide stakeholders
along the coffee chain and allow consumers to make responsible coffee
choices.

Thanks to our partnership with Slow Food Coffee Coalition, we aim to support
the activities of coffee producers, and empower farmers by increasing
consumer knowledge of their best practices and their commitment to producing
good, clean and fair-trade coffee.

Climate change is raising new challenges for coffee cultivation in addition to
those who work on the plantations: thanks to our partnership with World Coffee
Research, we will invest in research that helps grow, protect, and enhance
supplies of quality coffee while improving the livelihoods of farmers to
safeguard the future of great coffee.

(64
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Coffee Coalition




Pe%t's

COFFEFE

Peet’s, a founding member of WCR, has three pillars in their social responsibility strategy:
sustainable sourcing, farmer assistance, and community support. WCR represents their
collaborative, future-oriented investment, in complement to direct supply chain and
community programs. Marketing channels include the Peet’s Social Responsibility
website, social media, and internal communications channels.

PARTNERSHIP SPOTLIGHT

WORLD COFFEE
RESEARCH

In 2012 we founded World Coffee Research (WCR) with other forward-
thinking companies, the only organization applying advanced agricultural
science for coffee on a worldwide, collaborative basis. WCR uses research
in coffee genetics and agronomy to develop better, GMO-free coffee
varieties, establish better agronomic approaches, and create market
opportunities that empower farmers to navigate the impacts associated
with plant diseases and pests, poor soil health, and climate change.
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DUNKIN’
NDCP3

WCR has worked with Dunkin’ to support company-wide education on their commitments to farmers
and sustainable sourcing, and to develop ongoing communications for the Dunkin’ newsroom and
social media channels. Communications have been anchored around Earth Day and National Coffee

Day.

Blog Post » This Is Coffes > September 27, 2019

How Dunkin’ Is Helping Ensure
The Future of Coffee

This Sunday, September 29, is Nationa! Coffee Day, and in celebration of one of our
favorite holidays, we're giving our fans a behind-the-scenes look at all-things coffee at
Dunkin't Be sure to check out the Behind the Beans blog for a special blog series featuring
exclusive National Coffee Day content

Fun fact: to produce one pound of Dunkin' Original Blend coffee, it takes the entire
harvest of a coffee tree. This means it takes 1.25 billion coffee trees to produce the coffee
in Dunkin' Original Blend each year! Keeping our guests happy (and caffeinated!) means
supporting farmers to help keep their coffee trees healthy and thriving year after year.
That's why Dunkin’ and National DCP (NDCP), the franchisee-owned supply chain serving
Dunkin' restaurants, are fueling research toward coffee sustainability efforts that will
benefit coffee farmers around the world through a strategic initiative with World Coffee
Research (WCR), a nonprofit collaborative research and development program of the
global coffee industry.

As part of a S-year agreement, kicked off in 2018, a percentage of sales from every pound
of Original Blend coffee beans sold to Dunkin' franchisees for use in Dunkin' restaurants
goes to WCR in support of coffee sustainability efforts. This financial contribution, which
could amount to $2MM over the course of the agreement, will support WCR's mission to
grow, protect and enhance supplies of quality coffee, while improving the livelihoods of
the families who produce it

Conducting science to create a brighter future for coffee isn't something one company
can do alone; Dunkin’ and NDCP are leading a coalition of coffee companies from across
the globe to support WCR. Together with industry peers, we are helping advance coffee
science to ensure the future of coffee.

So what types of things are actually happening to ensure we never know a world without
coffee? Keep reading for a few examples of the work with WCR that Dunkin' is helping to
fuel!

New climate-smart coffee varieties.

Most of the coffee trees grown around the world are adapted to a relatively narrow range
of environmental and climate conditions. Dunkin's support of WCR's breeding program is
changing that. WCR is working to create more productive, higher quality varieties of
coffee. Improved varieties provide farmers with more income from the land they farm,
reducing the pressure to cut down forests or use other unsustainable environmental
practices. Currently there are 56 new varieties in development (non-GMO!) and the trees
are producing their first harvests right now. The top performers will be selected for
release to farmers. By 2050, billions of coffee trees growing around the world will be the
result of these breeding efforts.

BRANDS - SIGN UP FOR EMAIL ALERTS

ou"“'"' NEWSROOM NEWS BLOG FACTSHEETS MULTIMEDIA INVESTORS ABOUTUS >~ CONTACTS

STAY CONNECTED

Get Dunkin' stories and news delivered to
your inbox

&

- o

FIND YOUR DUNKIN'

Get directions and details on the Dunkin’
nearest to you!

Q

The future of coffee
isin your hands.

L
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WCR worked with KDP’s flagship coffee brand, Green Mountain Coffee Roasters, to highlight WCR’s
KKeurig  Dbreeding program in a half-hour National Geographic docu-special, Mountain Crafted: The Art of Good
DrPepper’ e Included on-site filming at WCR partner research site in Costa Rica.

NATIONAL

NATION ;
GGGGGGGG GEOGRAPHIC Browse Live ccoun

MOUNTAIN CRAFTED:
THE ART OF GOOD COFFEE

< Mountain Crafted: The Art of Good Coffee
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Long-time WCR member
PROBAT emphasizes
shared values around
science and innovation
regular features about
WCR in its customer
magazine and newsletter
publications, as well as
events.
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& Tehibo

Tchibo published a lively
dialogue between
Sustainability Director Pablo
von Waldenfels and WCR’s
Hanna Neuschwanderin 2022,
focused on the launch of the
Innovea Breeding Network and
Pablo’s site visit in Costa Rica.

WORLD COFFEE RESEARCH

Coffee Breeding Network for
Long-term Coffee Supplies
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Social media is a low-barrier way for all brands to promote membership
to WCR and showcase it publicly. We are available to collaborate and
re-share posts for maximum visibility.



Y -.. Y @ drwakefield_coffee
LA L X
nh dal
"‘.’.’. drwakefield_coffee World Coffee Research released a new
.’. 2.0 Robusta variety catalog 4
an
Now that robusta comprises 40% of the coffee produced and
marketed globally, the need to support farmers is integral.
[ ] Robusta farmers have a new open-access resource at their
fingertips—World Coffee Research’s (WCR) Robusta Variety
Catalog.
Explore the catalogue through the link in bio #°
E s T . 1 9 70 Photo Credits: Armin Hari & @wcoffeeresearch

#RobustaCoffee #StrongAndBold #CoffeeLove #CaffeineKick
#QualityBeans #CoffeeAddict #RobustaFlavor #MorningBrew
#SustainableCoffee #RobustaExperience
#RobustaAppreciation #CoffeeRoasters
#BeansFromAroundTheWorld #WakeUpWithRobusta
#CoffeeCommunity

DRWakefield Coffee promoted
one of our news stories about
our new robusta variety catalog
on their social media in 2023—
and built on it with a Q&A-style
article focused on robusta.

Edited - 36w

@ )\ execoffeeroasters ¥

6w 1like Reply

TIP: We shared this news via
our shareable updates
newsletter, which provides
bite-sized timely messages on
a bi-monthly basis for
marketing teams to easily
copy/paste.

Qv
43 likes
May 18, 2023

@ Add a comment...



NDCP3

National DCP recently shared a video
featuring the members of our board of
directors on their social media. This video
explains why membership to WCR is
important and encourages others to make
the investment in our work.

TIP: We have many other videos like this one
available for sharing on our YouTube
channel!

National DCP, LLC

NDCP3 .
> Food and Beverage Services

We are proud to partner with World Coffee Research in their mission to grow,
protect and enhance supplies of quality coffee while improving the livelihoods
of the families who produce it. Over the course of our partnership, NDCP has
contributed more than $2 million to support WCR's important work in coffee
innovation. Take a look at why NDCP and other companies are making the
investment to secure coffee supplies for future generations.

World Coffee Research: The future of coffee

youtube.com
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T30 Cofee Co

In 2022, TBD Coffee Co.
published a blog about the
future of coffee—including
farmers, sustainability, and
inflation—featuring our
work.

TIP: This post was created
using a photo from our
photo kit!

- g

48>  thdcoffeeco - Follow

» tbdcoffeeco We talk about coffee farmers, sustainability,

“ inflation the @wcoffeeresearch organization and more in our
new blog post “A World Without Coffee? Let's Hope Not!" See
the link in our bio!

#coffeesustainability #sustainablefarming #coffeedaily
#coffee #buycoffee #shopsmall

58w

’ ° essential.ingredients "

58w 1like Reply

johan.r.charpentier | will read it

e

58w 1like Reply

—— View replies (3)

Qv W

Liked by sunshine.and.poprocks and others
December 19, 2022

@ Add a comment..




N /2 WORKSHOP
WS COFFEE

Workshop Coffee, which
participates in quality trials
for our International
Multilocation Variety Trial
(IMLVT), showcased its
cupping experiment on
social media in 2023 to
promote its membership
and our research.,

‘\I:,

I'I‘\

TIP: Connecting your posts
to our research and
programs can showcase the
value of your support!

@ workshopcoffee

@ workshopcoffee We've been supporting @wcoffeeresearch
for 7 years, since the time they began their International Multi-
Location Variety Trial (IMLVT).

Featuring 31 varieties across 28 test plots in 16 different
countries, they are running a long-term experiment to analyse
which coffees fare well across diverse soil and climatic
conditions. These include extreme environments with high
temperatures and long dry periods, to mimic the ever-
changing conditions that coffee growers are facing. As well as
analysing how the plants grow, their susceptibility to pests
and diseases and fruit yield, WCR are also assessing cup
quality, with the help of cuppers and roasters around the
globe.

We're proud to be included within this group and, last week,
we tasted a range of experimental coffee varieties.
Considering fragrance, flavour, aftertaste, acidity, body and
balance, we tasted each coffee blind, allowing us to eliminate
bias across this range of parameters. We also marked each
set with an overall ‘cup score’ and associated flavour notes.

Now we wait with bated breath for the results to be collated
and shared in several months’ time.

50w

v 0 marinebluemarine The best coffee in London right now.

47w  Reply

roasters.app |

m 50w Reply

Liked by adel_alromym and others
February 13, 2023

@ Add a comment...
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COVOYA

SPECIALTY COFFEE

Covoya Specialty Coffee
celebrated Earth Day in
2023 by sharing a post
about their support of our
work. They used copy from
our mission statement to
help their audience
understand what we do and
why we do it.

TIP: While Covoya used their
own image, we also
supplied members with a
social kit for Earth Day this
pastyear!

WORLD COFFEE
EARCH

RESEARC

o
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covoyacoffeeeurope - Follow
Earth Day Every Day

covoyacoffeeeurope HAPPY EARTH DAY -~

We support World Coffee Research because we believe in the
future of coffee. =

@wecoffeeresearch works urgently to make better plants
available to farmers, enhance coffee productivity, quality, and
climate resilience, and meet rising demand, all while
safeguarding the

natural resources of our planet. @

This #earthday2023 do something amazing for farmers that
are at the foundation of the entire industry.

Join us in supporting World coffee Research and its work.
Find out more at worldcoffeeresearch.org

#covoyaeurope #coffeeimporter #specialitycoffeeroasters
#specialtycoffeeassociation #specialtycoffees
#specialtycoffeebeans #specialtycoffeeuk
#specialtycoffeeeurope #greencoffee #coffeeroasters
#coffeeroastersuk #coffeeroasting #coffeecupping
#coffeeproducers #wholesalecoffee #coffeebusiness
#coffeesupplier #coffeesourcing #earthday
#earthdayeveryday #worldcoffeeresearch

Edited - 40w

Qv

41 likes
April 22, 2023

@ Add a comment...




y Finlays + Follow
Finlays™ 20679 followers
g Twe ®

Since 1750 As part of Finlays membership of World Coffee Research, earlier this week, David
Jameson was invited to Kigali, Rwanda to judge a coffee producer cupping
competition as part of the UK-Rwanda business forum. He also visited a w ...see more

New WCR member Finlays
excitedly communicated
their new membership in
WCR with a post about
coffee buyer David
Jameson’s visit to WCR’s
trials on the Rubona
Research Station in Rwanda,
together with WCR Breeder
Dr. Simon Martin.

2 with David Jameson

C@O vou and 90 others

‘ Celebrate @ Comment lz] Repost 1 Send
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Product marketing approaches tend to be used by specialty roasters
and smaller donors, sometimes tied to limited-run products



Tony's Coffee
partnered with the
PCC chain of grocery
stores in the Seattle
area to market a
special blend of
sustainable coffee,
with 50 cents returned
to WCR. The primary
marketing channel
was bag design and
in-store signage.

CITRUS, COCOA & FLORAL

SRV N@

in and 20% African origins,
thu coﬁn offers both rich texture and bright
flavor — a well-balanced everyday cup.

LIGHT-MEDIUM ROAST

SIP TO A SUSTAINABLE FUTURE

Terra Mova isn't just delicious, organic, fairly traded coffee.
For every bag sold, we'll donate 50 cents to PCC Farmland Trust
to protect local farmland, and 50 cents to World Coffee Research

to support regenera-tive farrning practic-es in coffea -Er-nwing
regions around the world — both of which help keep
carban in the soil and out of the atn'msphere.

PCC FARMLAND TRUST protects and stewards threatened
tarmland in Washington, keeping land in preduction and
supporting the next peneration of farmers.

TONY'S COFFEE in Bellingham, Washington sources exclusive
craft coffees from smaller farms and estates around the glnbe
who are doing good while growing superior coffee.

Distributed by PCC Community Markets, Seattle, Washington S8121
Certified Organic by Washington State Departrment of Agriculture



I Blue Bottle Coffee donated a portion of proceeds from its Costa Rica Coffee Set to WCR
during the 2020 holiday season. A blog post described WCR’s commitment to innovation
and new F1 hybrids planted in several locations, including a research farm in Costa Rica.

BLUE BOTTLE
C o F F E E > C # blog.bluebottlecoffee.com/posts/celebrating-innovation-with-our-costa-rica-coffee-set
BLUE BOTTLE COFFEE LAB

Celebrating Innovation with our
Costa Rica Coffee Set

Blue Bottle gives back to World Coffee Research

By Blue Bottle Sustainability Specialist Audrey Waldrop




ROAST Roast House Colfee supports WCR through the Checkoff Program,

HOUSE contributing cents for every pound of coffee. They added the WCR
logo to the new redesign of their product packaging.
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Camber Coffee debuted a
limited release World
Coffee Research Benefit
Series of coffee in 2020 (in
addition to their
membership contribution)
and WCR’s Hanna
Neuschwander joined
them for a talk on
Instagram Live.
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