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We invest in research to create 
a brighter future for coffee.

Through WCR, your company is working to:

Å Sustain origin diversity and global supply
Å 'F;J=9K= ;G>>==ӐK J=KAKL9F;= LG H=KLK 9F<

disease
Å Make coffee more climate-resilient and 

environmentally friendly
Å Enhance farmer livelihoods
Å 'EHJGN= ;G>>==ӐK IM9DALQ 9F< L9KL=

Key messages



We invest in research to 
reduce supply volatility from 
climate shocks.

Coffee is facing historically high prices 
due, in part, to origin consolidation and 
the impact of climatic events.

Climate shocks hit coffee production hard 
because not enough farmers have highly 
productive, climate-resilient plants. 

WCR member companies are working to 
change this by investing in research that 
will ensure stable supplies from diverse 
origins.



WCR member companies are doing their 
part to drive science-based solutions to 
KLJ=F?L@=F ;G>>==ӐK J=KADA=F;= 9F<
generate opportunity for farmers 
worldwide.

Through WCR, your company unleashes 
the power of coffee varieties to secure a 
diverse and sustainable supply of quality 
coffee today and for generations to come.

We are creating the 
future of coffee together



Upcoming stories + content

Over the remainder of 2025, you can look forward to 
receiving updates about the following stories:

ÅThe launch of our robusta network
ÅA climate-modeling tool to support variety selection 

across different growing environments
ÅOngoing projects to strengthen the nursery and seed 

sectors in origins like Peru and Uganda

We will also release content kits anchored around:

Å Earth day (Q2)
Å International coffee day (Q3)
Å Our robusta network launch



STORYTELLING
TOOLS

WCR assets, brand stories, social media, and 
product marketing 



Plant the future of coffee 

Member companies drive our strategic 
agenda, influence variety development, 
and receive benefits to support their 
level of engagement.

Depending on its level of investment, 
your company may have access to 
these Communications benefits:

Å Quarterly content kits
Å Consultation on messaging
Å Copywriting and editing support



Brand assets now live in 
5!0ȦK F=O +=E:=JK .GJL9D

All current members are entitled to use our 
brand assets in their communications. 
Promote your membership and highlight 
our research as something you helped 
achieve.

All members can access the most up to 
<9L= :J9F< 9KK=LK GF 5!0ӐK +=E:=JK
PortalӜsign up today!



BRAND 
STORIES

Examples from members that have told the 
story of their support for WCR as part of a 
strategic sustainability investment portfolio 



2@= (ӄ+ӄ 1EM;C=J !GӄӅ GOF=J G> $GD?=JKӅ "MFCAFӐӅ 9F< !9>ś  MKL=DGӅ >=9LMJ=< 5GJD< !G>>==
0=K=9J;@ AF ALK !GJHGJ9L= 'EH9;L 0=HGJL <=L9ADAF? HJG?J=KK GF ALK ӑL@JANAF? LG?=L@=JӒ
9?=F<9ӄ -MJ H9JLF=JK@AH AK H9JL G> 2@= (ӄ+ӄ 1EM;C=J !GӄӐK ӑ/M9DALQ $GG<Ӓ ;GEEALE=FLӅand 
the role of science in driving their coffee strategy is a key messaging point in their external 
communications, including reports, press releases and investor calls. 



Founding member Community Coffee ran a campaign in early 2025 to showcase their 
AFN=KLE=FL AF 5GJD< !G>>== 0=K=9J;@Ӆ HGKALAGFAF? AL OAL@AF L@= ;GEH9FQӐK =>>GJLK LG :GGKL
;G>>==ӐK ;DAE9L= J=KADA=F;= 9F< KMKL9AF9:ADALQӄThe campaignӜwhich leaned heavily on the 
AEHJGN=E=FL G> >9JE=J ;GEEMFALA=K AF 9DA?FE=FL OAL@ L@= ;GEH9FQӐK :J9F<Ӝincluded 
9 D9F<AF? H9?=Ӆ O@A;@ AK @GE= LG 9 NA<=G >=9LMJAF? !GEEMFALQ !G>>==ӐK D=9<=JK 9DGF?KA<=
WCR CEO Vern Long, which was also promoted through a press release.



In 2024, B2B Coffee and Tea 
supplier Finlays published an 
article written by WCR Director 
of R&D Dr. Tania Humphrey in its 
annual publication, 1750, as a 
special feature on sustainability, 
which credited WCR member 
companies for their investment 
in the future of coffee. The 
company maximized the reach 
of this piece by placing it within 
Food & Beverage Outlook later 
in the year.



5!0ӐK >AJKL 1O=<AK@ E=E:=J ;GEH9FQArvid Nordquist features World Coffee Research on a special landing webpage  
@GMK=< OAL@AF ALK KMKL9AF9:ADALQ H9?=ӄ 2@AK H9?= L=DDK L@= KLGJQ G> L@= AEHGJL9F;= G> 5!0ӐK J=K=9J;@ 9F< O@Q JNA<
Nordquist is partnering with us as members to drive innovation in coffee to generate the greatest impact possible. 



29QDGJK AK 5!0ӐK D9J?=KL 3) E=E:=JӄTheir sustainability program + communications position their 
investment in WCR as part of their climate commitments. Marketing channels include their sustainability 
impact report + interactive website, web/blog stories, social media, and internal communications 
channels.



Irish roastery Calendar Coffee 
hosts a podcast and featured 
5!0ӐK &9FF9Neuschwander 
in an episode earlier this year. 
The episode focused on what 
WCR is doing to ensure the 
future of coffee and how 
companies like Calendar are 
investing in this vision. The 
company also promoted this 
episode on social media. 



SOCIAL 
MEDIA

Social media is a low-barrier way for all brands to 
showcase membership. WCR can collaborate and 
re-share posts for maximum visibility.



All members investing above 
the seed level (sprout, 
seedling, and tree) have access 
to quarterly content packages 
that include photos, 
infographics, sample captions, 
and more that marketing 
teams can easily drop into 
company communications. 

In Q2, we will share an Earth 
Day centered package, and 
look forward to releasing 
additional packages for 
International Coffee Day and 
our breeding networks in Q3 
and 4.

These content packages are 
stored for future reference in 
the WCR members portal!

Customizable with your 
;GEH9FQӐK DG?G 9F<
copy that aligns with 
your specific brand



National DCP shared one of many 
WCR YouTube videos social media. 
This video explains why membership 
to WCR is important and encourages 
others to invest in our work. 

We feature this video and many 
others on our YouTube channel.



This past year, B2B Coffee and Tea supplier 
Finlays participated in a cupping of our F1 hybrids 
and shared a post on LinkedIn to promote the 
L9KLAF? K=KKAGF 9F< L@=AJ L=9EӐK 9F9DQKAK G> L@=
LJA9DK AF 9 KH=;A9D >=9LMJ= 9JLA;D= :Q L@= ;GEH9FQӐK
Global Head of Coffee.

All companies who have access to these tasting 
opportunities are also provided with dedicated 
assets to communicate about their experiences.



This past year, many members joined our team in 
Costa Rica for our 2024 Member Day. The team at 
SCS Global Services, among others, shared their 
experience of member day on social media to 
HJGEGL= GMJ OGJC 9F< L@=AJ ;GEH9FQӐK ;GFLAFM=<
commitment to the future of coffee.



Last year, DRWakefield Coffee 
HJGEGL=< 5!0ӐK JG:MKL9
variety catalog on social 
mediaӜand built on it with a 
Q&A-style article focused on 
robusta. 

WCR offers many open-access 
resources and its own news 
stories that companies can 
drop into their own 
communications. 


