
Do you want to tell the story of your 
investment in World Coffee Research? 

Here are examples of how some of our 
members have incorporated their support of 
WCR into marketing their products and telling 
the story of their brand.



Research improves the  
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The research we conduct 
today will determine the 
future of coffeeӜ

how good it tastes, how good it is 
for the planet, and how good 
it is for people who grow it.



Sustainability depends on 
agricultural R&D

The work of World Coffee Research 
contributes to eight SDGs.

Variety innovation enhances the 
productivity, profitability, and quality 
of coffee in the face of climate 
changeӜenhancing economic growth, 
reducing poverty and hunger, and 
mitigating climate emissions.



Agricultural R&D investments are not traditional sustainability 
investmentsȱthey are part of a balanced portfolio . 

Requires a 
different 
approach to 
communication!

Ag R&D is future-oriented 
and its impact extends 
beyond your supply chain. 



We invest in science to ensure the 
future of coffee

Through WCR, our company is working to:

Å 'EHJGN= ;G>>==ӐK ?GG<F=KK AF L@= ;MH
Å Sustain origin diversity and global supply
Å  GGKL ;G>>==ӐK ;DAE9L= J=KADA=F;=and reduce 

its environmental impact
Å Improve farmer livelihoods at scale

Key messages



Drive the future of coffee 

Member companies drive our strategic 
agenda, have input into variety 
development, and receive member benefits 
in support of their engagement.



Help drive the future of coffee 

× Member companies drive our strategic 
agenda and have input into variety 
development.

× Membership fees determined by 
business category and volume of green 
coffee sourced or coffee-revenue 
generated annually.

× Membership benefits center around 
engagement and communications 
support, and are calibrated to fee level.



Brand assets

Current members are entitled to use our 
brand assets in their communications. We 
encourage you to promote your 
membership and highlight our research as 
something you helped achieve as a partner 
in our work.

On this page, you'll find a selection of 
logos, photo images, communication 
ideas, and key messaging points.

worldcoffeeresearch.org/brand-assets



BRAND 
STORIES
Examples from brands that have worked to tell the story of their 
support for WCR as part of a strategic sustainability investment 
portfolio. Typically, these companies have strong, multi-faceted, 
business-aligned sustainability programs. 
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